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About this report

Thanks to its unbiased research, Canstar is trusted by consumers seeking
guidance on products across banking, insurance, KiwiSaver, electricity,
broadband and household and lifestyle products. One in two Kiwis recognise
the Canstar NZ brand and its recognition of excellence.
Welcome to Canstar.co.nz’s inaugural Consumer Pulse report. This report is
based on nationwide responses from over 18,000 New Zealand adults (18+)
who participated in Canstar surveys conducted online from February 2021
to January 2022. The surveys gathered consumers’ views, attitudes, and
expectations on:
• Pain points - money worries and debt levels
• Piggy bank - savings habits and goals
• Property - state of the nation on housing
This report discusses some of the standout findings nationally and by
generation or gender. The findings have been rounded to the nearest
whole percentage point.
Please note area-based, income and other demographic results are
available on request.

Irene Chapple
NZ Communications Manager
irene.chapple@canstar.co.nz
0274 031 533
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Canstar compares value alongside price, offering consumers a simple 5-star
ratings system that enables the right choice for each individual.

For more insights, data or commentary on the
Consumer Pulse report, please contact:

Page 3

Canstar is a leading money comparison and ratings site across New Zealand
and Australia. It simplifies the world of money and helps consumers make
good decisions. It does this by comparing more brands than any other
site, analysing thousands of products and producing an easily understood
ratings system.

Property market prospects

Households’ big squeeze

We’re terrible savers

Who can still buy a first home?

The year of the big squeeze is upon us. Soaring
inflation and rising interest rates will hurt. Kiwis
had become increasingly worried about the price
of groceries throughout last year – and their
concerns have proved well-founded. The year
ahead is already looking like it will be a rough
financial ride, one not helped by geopolitical
instability and the continuing impacts of the
global pandemic.

Only 37% of respondents said they were able to
continue saving throughout 2021. Notably nearly
a quarter of us don’t save anything at all. And
the pandemic hurt, too: 38% say it negatively
impacted their finances, compared to just 22%
who experienced a positive impact. The restricted
economic climate caused 27% to dip into their
savings, and 16% to take on extra debt to live.
Those who are managing to save are incredibly
cautious: 72% are still putting at least some of their
money into savings accounts, despite historic low
returns. But, as a nation, we continue to think big!
Of those saving for a big expense, a third (32%) are
dreaming of a domestic or international holiday.

Over the year, the number of Kiwis identifying as
first home buyers (FHBs) shrunk dramatically,
the most dramatic fall among those in their 40s.
As house prices rose by eye-watering amounts,
more than a third of potential buyers in their 40s
tapped out. The fall in potential home buyers has
been most dramatic in the higher income brackets
($120k+), again indicating home buying ambitions
were being replaced by other lifestyle options. By
year’s end, only 22% of households in the higher
income bracket said they were still looking to buy a
home, down from 34% a year earlier.

Some are getting into stocks

Those who identify as potential first home buyers
are making huge sacrifices to save a deposit. At
the start of the year, 66% of Kiwis aged under 50
who were saving to buy a first home were living
with family to do so. By year’s end, however,
the number of Kiwis living at home to save had
dropped to just 50%.

Most Kiwis live outside their means. A shocking
58% of us spend more than we earn. Furthermore,
a fifth live payday to payday. Two-thirds don’t
have enough money put away to survive on for
two months without income, which is the general
rule of thumb for savings levels. And around a third
(32%) worry about the state of their finances.

But we are becoming more conservative
with our finances
Throughout the year, we remained financially
conservative, with three times as many of us
overpaying on our mortgages than redrawing on
them. And as house prices soared, almost a third
of us reported our homes had earned more for us
than our jobs. Half of us (48%) worry about the
next generation’s ability to buy homes.

Kiwis in their 30s and 40s are leading the charge
into investing in sharemarkets. Around 42% of
this age group say they invest, compared to an
average 22% of older Kiwis. And while one in ten
Kiwis invests via a managed fund, younger Kiwis
are more reliant on online apps to support their
investment portfolios.

Young Kiwis are making sacrifices

We’re more invested in KiwiSaver

Our big house obsession

We’re heavily reliant on KiwiSaver: 42% say it will be
their main source of retirement income, while only
35% will have other income streams. Happily, we do
keep an eye on our KiwiSaver: 53% have reviewed
their KiwiSaver investment profiles over the past
year. And of those with other investments, excluding
NZ Super, as their main source of retirement income,
38% are invested in residential property, around
30% have term deposits and a further 29% have a
share portfolio outside of KiwiSaver.

We’re still in love with big houses: 78% of those
surveyed own homes with 3+ bedrooms. And
respondents say their interest rates rose an average
30 basis points over the year. The rise in retail rates
was in response to the Reserve Bank ratcheting
up the Official Cash Rate in attempts to rein in
inflation and high house prices. By the end of 2021,
homeowners were paying an average of 3.3%, with
rates set to track even higher through 2022.
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We already live outside our means

Key findings

Our piggy banks
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Financial pain points

Financial
pain points

Biggest Financial Concerns

15%

14%

9%

COVID-19
fallout

Grocery
prices

House
prices

Just over 12 months ago, 11% of us said grocery prices were our biggest
financial worry, but that rose to 14% within the year. This reflects the high price
of food noted in the Commerce Commission study.

Older Kiwis were most concerned, while nearly a third of West Coasters
surveyed said it was their biggest worry. Aucklanders and Cantabrians were
notably more concerned about the ongoing impact of COVID than respondents
in other areas.

Stats NZ figures also back the concern, showing supermarket costs increased
4.5%, year-on-year, to the end of 2021. Tomatoes saw the greatest price
increases, while yoghurt, eggs and milk also made far larger dents in our
household grocery bills.

The responses reflect the pain of Auckland’s extended lockdown at the back
end of 2021, and the particularly harsh impact of COVID on small towns,
especially those that have long relied on tourism.

COVID was also a top worry, as we confronted the reality of living with the
virus, and its ongoing impact on our lives and livelihoods.

Auckland businesses have lost billions as a result of the lockdowns, the
Queenstown-Lakes’ economy was hammered by the loss of international
tourists, and 75% of the West Coast region’s businesses have reduced their
staff, with many people losing jobs or leaving the area due to the pandemic.
These concerns outpaced our fears at the start of 2021, when we were most
worried about the cost of rent, followed by the cost of groceries and house
price movement.
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The price of groceries and the economic impact of COVID rose steadily
through the year to become New Zealanders’ greatest financial worries. And
the concerns have proved well-founded. Inflation continues to track up, and
a Commerce Commission market study into supermarkets found prices and
sector profitability high. Furthermore, the Russian invasion of Ukraine has
caused global turmoil, driving up food and fuel costs. Intervention by the
Government to ease petrol prices will provide some temporary relief, but the
wider inflation trajectory will be a bigger problem to tackle.
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Price of groceries becomes a top financial worry

House price movement was also a major concern for Kiwis during 2021,
although fears decreased slightly over the year as the Government and
Reserve Bank stepped in to slow runaway house prices.

Kiwis have also become less worried about their retirement savings. At the
start of 2021, 8% said running out of money in retirement was their biggest
financial concern, but that number dropped to 6% by the end of the year.

By the end of the year, Kiwis in their 30s – those most likely to be looking to
settle down into homes of their own – were most concerned about house price
movement; concerns also skewed toward those in the higher income brackets
($80,000 – $120,000+). These concerns reflect the hugely difficult task of
saving enough for a house deposit, even for those on higher incomes.

The change came as the average KiwiSaver balance broke through $25,000,
providing extra savings towards a comfortable retirement.

Financial
pain points:
costBills
of our utilities
Power
& the
Gas

House Price Movement Biggest Concern

13%

Age:
30-39

10%

Age:
40-49

7%

Age:
50-59

4%

Age:
60+

Job security became less of a worry for Kiwis. At the start of the year, 6% of
Kiwis said job security was their biggest financial concern, but that dropped to
5% by year’s end.

Average
power bill

Average
gas bill

$196p/m

$109p/m

New Zealand’s labour market tightened hugely through the pandemic, as our
borders remained closed to international workers. As a result, unemployment
has dropped to just over 3%, a record low.
The labour market squeeze is lifting wages, but also pushing up inflation at a
much faster rate. So while low unemployment may be something that offers
comfort to NZ’s working population, it is contributing to rising household
costs and the huge squeeze on Kiwis’ disposable incomes. Worries concerning
underemployment also fell slightly over the year.

Satisfied with electricity deal

33%

Satisfied with gas deal

16%

Try to save on power/gas

52%
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Age:
18-29
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12%

New Zealanders are also looking at other investments, beyond property,
such as the sharemarket. The use of share-trading apps, such as Sharesies,
is noticeable in younger generations in particular.

58%

We live outside our means
Most Kiwis continue to live outside their means: 58% of us spend more
than we earn, up from 56% at the beginning of the year. And it’s a
problem skewed towards the younger generations, as around 65% of
under-40s admit their spending habits outpace their incomes.

of Kiwis spend more
than they earn, a figure that
rises to 65% for under 40s

As we age, we get slightly better at managing our finances. But only
slightly. Worryingly, 40% of those in their 70s still say they live outside
their means.

Furthermore, our poor savings record means we have limited cash
reserves, which increases the pressure on households that are falling
behind their incomes.
And once again, the pain is being felt predominantly by small-town
New Zealand.
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The responses are a brutal reminder of the struggles many New
Zealanders face keeping up with the cost of living on wages that are
falling far behind inflation.
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As would be expected, those on the very lowest incomes – up
to $30,000 – struggle the most, while those on $120,000+ fare
much better.

We are financially cautious
Throughout the year, we remained financially cautious.
While only 5% drew down more on their mortgages, three
times as many (14%) paid more than the minimum home
loan requirements.

32%

said their homes
earned more than
they did over the year

A small number of us, just 7%, renegotiated our home
loans for a better deal. Although that number nearly
doubled for those in their 40s (12%), many of whom would
only be a few years into their mortgages.
This number may well rise as the strain of higher
interest rates squeezes many households. According to
CoreLogic’s latest Property Market & Economic Update,
“60% of existing loans need to be refinanced within the
next 12 months”.
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Meanwhile, nearly one in three (32%) reports their home
earned more than them throughout 2021. We remain
anxious about the impact of house prices on our kids,
nearly half (48%) saying they worry about the next
generation’s ability to buy a home. This concern skews
older and female, with 56% of over 70s saying it’s a
concern and 51% of women. Despite these concerns, only
one in five of us (21%) believe New Zealand should have a
capital gains tax.
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Kiwis are worried, and in financial preparation mode. And
the concerns are valid. According to the OECD Economic
Forecast, economic growth is likely to slow in 2022 and
2023 as inflationary pressures intensify and the labour
market remains tight.

How much of our income do we save each month?

None

But it seems the pandemic had a silver lining for some, as it drove far higher
levels of savings within households throughout 2020. The closure of service
and hospitality businesses and tourism removed much discretionary spending
from the economy. As a result, households were able to squirrel funds
away into savings accounts, term deposits and investments. Alongside this,
house prices, against nearly all
predictions,
soared,
meaning
How COVID impacted
households’
net
wealth
increased.
our finances
But by 2021, households were
again
spending
more
than
they earned and, by midyear,
households
had
sunk
back
38%

40%

22%
I have saved money

It cost me money

No impact

into negative savings territory.
According to Stats NZ, household
saving dropped $225 million in the
June quarter, after being “strongly
positive” throughout 2020.
Canstar’s survey reflects this
decline in savings: nearly a quarter
of our respondents say they don’t
save a thing.

1-10%

22%

15%

10-20%
>50%

2%

The pandemic hurt: 38% say that it left them worse off financially. While one
in five (22%) experienced a positive impact, the year’s tough economic climate
meant over a quarter of us had to tap into our savings, 16% taking on extra
debt to make ends meet.
But even if we do save, we’re incredibly cautious with our savings choices. An
extraordinary 70% of us are still putting money into savings accounts, while
a third also use term deposits. This is
despite returns being at record lows.
And while our savings might be
small, our dreams are big. The recent
announcement our borders will be
opening sooner than expected was
welcome news to the many Kiwis
saving for an overseas jaunt: nearly
20% are saving for an international
holiday, while a further 14% are
planning a domestic getaway.
Beyond our ambitions to satisfy our
itchy feet, home renovations and new
cars are savings priorities.

Savings Goals
International holiday
18%
Domestic holiday
14%
New car
13%
Home renovations
11%
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When it comes to savings for discretionary spending, NZers lag their OECD
counterparts, sitting well behind Australia, the UK, US and EU. Kiwis’ poor
savings rates have long been a concern, and were part of the reason KiwiSaver
was created.

23%
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Our piggy banks

Of those with debt, across the country the average sum owed is just over
$23,000. Although those in their 30s and Aucklanders carry the highest debt
burdens, of nearly $34,000 each.
And our survey shows 41% of that debt was accumulated in the previous
12 months, with older Kiwis (40 to 70+) leveraging themselves more during
that period than the younger generations. One in five of us say we always
miss repayments, but the figure is split dramatically down gender lines: 29%
of men say they always miss
repayments, but only 10% of
women. And despite these high
levels of default, 85% believe
Aucklander’s average debt
their debts are manageable.

$34,000

45%

of Kiwis have no
personal debt
ages, too. Just over half of us think BNPL is a more financially responsible
spending method than credit cards. However, that split is skewed towards
Kiwis aged 50 and under. Around 60% of this age group say BNPL is the more
responsible way to spend.
Generally, BNPL is used to manage cashflow, although there is also a notable
percentage (28%) who say they use it to avoid interest on purchases. Most use
the credit system for buying clothing and shoes, with usage again jumping
among younger generations.

BNPL
Spending
Breakdown
BNPL
Purchases

Types of debt
Credit card debt remains high
(carried by 51% of us), while 37%
have personal loans. BNPL is
clearly a preferred way to spend
among the young: roughly
20% of us have BNPL debt, but
that figure rises to 28% among
the under-30s.

$23,000
National average debt

Kiwis’ Types of Debt
Credit Card Debt

51%

Personal Loans

37%

Buy Now Pay Later

19%

Attitudes around debt differ
dramatically throughout the

All Kiwis

Under-30s

44%

Clothing

64%
36%

Shoes

Furniture

Gadgets
Groceries

51%
31%
40%
30%
35%
29%
28%
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As we struggle to save, we are stacking up on personal debt. Excluding
mortgages, only 45% of us are debt free. Most of us are drawing on car
and personal loans, credit cards, student loans and Buy Now Pay Later
(BNPL) schemes.
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Debt levels

Some Kiwis discovering the stockmarket
One notable shift of recent years is the increased interest in shares. Canstar’s
survey shows the uptick is most notable among Kiwis aged in their 30s and
40s. Overall, about one in three Kiwis are putting money into the sharemarket,
but that number jumps to around 42% for those in their 30s and 40s.
Those who are investing are quite specific as to where they are prepared to
put their funds. Nearly a quarter of 40-something Kiwis say they have invested
into particular companies, while 12% of those in their 30s and 40s are investing
in particular sectors. The tech sector is by far the most popular sector for
investing across the board (18%), followed by the financial sector (13%), energy
(11%) and healthcare (10%).

69%

of Kiwis do not invest
in the sharemarket

While the rise of app-based platforms such as Sharesies has been behind
some increased sharemarket trading activity, our survey shows such platforms
still lag far behind reliance on traditional fund managers. Just 4% of people
investing in stocks use a micro-investing platform.

Where we invest outside KiwiSaver

18%

13%

11%

10%

Tech
sector

Financial
sector

Energy

Healthcare

We’re more invested in KiwiSaver?
Over
69%

the past year, global equities markets reached new heights. And in
step, the average KiwiSaver balance rose 29% to $26,410, according to
the 2021 KiwiSaver Report. As a result, KiwiSaver has become a serious
savings pot for many Kiwis looking to support their retirement or buy
a first home.
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However, there is a clear divergence among different age groups as to
the types of investment platforms being used. App-based platforms are
far more popular among millennials, while fund managers are relied upon
by baby boomers.
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Editorial credit: ChameleonsEye / Shutterstock.com

But as balances have increased, so too has focus on the
KiwiSaver industry and its performance. Last year, the
Government stepped in to switch the scheme’s default providers,
and changed the default fund profile from conservative
to balanced.
But there’s the potential to achieve even bigger returns, by
tracking your KiwiSaver, considering different investment
strategies, and better aligning your investment strategy with
your appetite for risk.

Of those tracking their balances, 61% are aware of the fees they
are being charged. This is possibly a result of the Financial
Market Authority’s campaign for greater transparency and
accountability around such charges.

53%

know the balance
of their KiwiSaver
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And those with higher incomes ($120k+) are far more likely to
track their KiwiSavers, with nearly three-quarters aware of
their balances.
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Happily, Canstar’s research does show that we do keep an eye
on our KiwiSaver accounts: more than half (53%) of us know
the balance of our KiwiSaver. And last year around 10% of us
changed our KiwiSaver fund profile.

Property
market prospects

64%

of first home buyers are
relying on KiwiSaver to
save enough for deposit

Who can still buy a first home?

Over the year, the ability to save for a first home shrunk, as inflation
started to kick up and we emerged from the enforced savings era of COVID
lockdowns. Our belief in our ability to raise a deposit within a few years
faded, from 50% thinking it would take between two to four years, to just
39% believing the same within the year.

How long to save for a home
deposit
<2 Years
<2 Years

Our research shows it’s near impossible to save for a 20% deposit on an
average wage in the face of massive house inflation. Saving a deposit as small
as 10% would require putting away 50% of your income, a huge ask given the
cost of living. Even if you are able to achieve that level of saving, it would take
5.5 years to get a 10% deposit for a median-priced Auckland property and
nearly four years for a median-priced property nationwide. This is nearly twice
the time it would have taken to achieve the same savings just five years ago.

64%

64%

11%

11%

2-3 Years
2-3 Years

20%

3-4 Years

19%

>10 Years

3-4 Years

8%

>10 Years

20%
19%

KiwiSaver
Family
Gov grant

8%

FHBs seeking
financial
help from
KiwiSaver
Family

14%
7%

Gov grant

14%
7%
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The fall in potential home buyers has been most dramatic in the higher income
brackets ($120k+), again indicating home buying ambitions were being
replaced by other lifestyle options, such as investing in the sharemarket. By
year’s end, only 22% of FHB households in the higher income bracket said
they were still looking to buy a home.

Those who believe it will take more than a decade to save a deposit rose from
5% at the beginning of the year to 8% by the end. This reflects the massive
challenge Kiwis face in raising a deposit in an environment of high inflation
and soaring house prices.
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Over the year, the number of Kiwis identifying as first home buyers shrunk
dramatically, with the biggest fall among those in their 40s. As house prices
rose by eye-watering amounts, more than a third of potential buyers in their
40s tapped out. Nearly the same percentage of those in their 30s withdrew
from the market.

Of those still keen to buy property, most are saving up to 30% of their
income, while a majority (64%) also expect to draw on their KiwiSavers to buy
a first home.
Those expecting to be able to draw on family help fell dramatically over the
course of the year, from nearly a third (31%) to just 14%.

Average Mortgage

Average Property Value

$174,554

$867,485
Average Years Owned

Average Interest Rate

10 years

3.3%

Our belief in the invincibility of the housing market was relatively unaffected
by the Government’s interventions during 2021. Throughout the year, around
one in four of us believed house prices would continue to skyrocket, while
11% believed they would stay steady, and only 4% thought house prices
would crash.

The size of the homes we are living in

64%

Our love of big homes was laid out in stark detail by the research: 78% of
< 2 Years
11%
us have homes with three or more bedrooms, with far fewer choosing
2-3 Years
townhouses
or apartments.20%
However a slight shift towards younger Kiwis
KiwiSaver
favouring
by year’s
end.
3-4 Years apartments was apparent
19%

6%
54%

7%
8%

Family

14%

>10 Years
8% loan interest rates rose by nearly 30 basis points over
Kiwis
said their home
Gov grant
7%
the year, reflecting the Reserve Bank’s increases in the Official Cash Rate
(OCR), which was designed to take heat out of the housing market. According
to our research, homeowners were paying an average home loan interest rate
of 3.3% by the end of 2021, up from 3.04% at the start of the year.

With the cost of living soaring, rising interest rates are going to cause even
more pain for the 25% of Kiwis who own their family home with a mortgage.
Economists are picking a steady increase in the OCR, with retail home loan
rates likely to follow.
3-4 Bedroom Detached House

3+ Bedroom Townhouse

3+ Apartment

1-2 Bedroom Townhouse

1-2 Bedroom House

5+ Bedroom Detached House

1-2 Bedroom Apartment

Other

Another 25% of Kiwis – skewed to older age brackets – own their homes
mortgage free, and they will happily avoid the pressures of increased
mortgage rates.
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11%
1%
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7%

6%

Our big house obsession

Younger Kiwis are making sacrifices to save
Kiwis are making huge sacrifices to get on the property ladder. At the start of
the year, around 65% of Kiwis aged under 49 who were saving to buy a first
home were living with family to do so. However by year’s end, far fewer of us
were identifying as first home buyers, and 44%, on average, of those in their
30s and 40s were still living at home to save.
The responses suggest many in this age bracket simply bailed from rigorous
savings regimens as house prices rocketed out of reach.
The fall was far less pronounced in the 18- to 29-year-old age bracket,
however, with over 60% of those identifying as first home buyers still living
with family or whānau to save. It seems among the very young, the dream
remains alive.
A similar story can be seen in the data around savings. Early in the year, a
third (33%) of those in their 30s, and a fifth (20%) of those in their 20s, were
saving a huge 20-30% of their income for a house deposit. However, by year’s
end, those in their 30s had dialled back on their savings. Only 23% were still
saving such big chunks of their incomes. By comparison, slightly more Kiwis
in their 20s were saving as much.

How
much
aresaving
saving
a deposit
How
muchFHBs
FHB are
forfor
a deposit?
18-29
Years

30-39
Years

40-49
Years

<10%

20%

26%

38%

10-20%

24%

23%

20%

20-30%

24%

23%

17%

30-40%

13%

13%

6%

40-50%

9%

6%

4%

>50%

7%

1%

2%

49%

of first home buyers are
living with family to
help save for a deposit

Canstar is New Zealand’s foremost financial comparison site, helping people to compare finance
brands across a wide range of finance categories including banking, insurance
and KiwiSaver.
In 2010, we expanded our services and launched Canstar Blue to provide customer satisfaction
research and ratings for hundreds of brands across different consumer products and services.
Today this also includes value comparisons for energy, phone and internet providers.
Our purpose is to help consumers confidently find the right product for them.

